


M O N D A Y :    
C O O K I N G   D E M O

● Best Seat in the House Video 
Series Launch

● Episode 1: Chef Rick Lopez, 
Executive Chef of La Condesa, 
making ceviche

● 2,086 total views across 
Instagram, Facebook, Twitter and 
Youtube from May 3-9, 2020.

http://www.youtube.com/watch?v=67CJb79cLcQ


T U E S D A Y :    
# T A K E O U T T U E S D A Y

● An all day, social media push to inspire 
Austinites, and our national audience, to 
order local takeout & delivery

● Social channels directed followers to our 
growing list of local Austin restaurants on 
our website

● Followers shared photos of their meals and 
tagged us to be entered into a giveaway for 
Austin-themed prizes



W E D N E S D A Y :    
S I P  &  S H O P , V I S I T O R  C E N T E R

● Virtual Sip & Shop experience 
promoting the local products at 
the Austin Visitor Center.

● Launch of the Austin Table 
Cookbook, a book of beloved 
recipes from local restaurants, 
made in partnership with local 
partners. 100% of proceeds go 
directly to participating 
restaurants. 



W E D N E S D A Y :    
S I P  &  S H O P , V I S I T O R  C E N T E R

● May 6 (day of Sip & Shop): 

○ 92 orders, $3,328 total sales 
○ 1,343 online store total visitors
○ 72 cookbooks sold
○ $323 in donations

● Press coverage in Austin Monthly, Adweek, Austin 360



T H U R S D A Y :    
I M P R O V   S H O W C A S E

● Partnered with Austin’s The Hideout 
Theatre on two virtual improv shows. 

● Optional $5 ticket donation to support the 
theatre



F R I D A Y :    
C H I C K E N   S # ! T   B I  N G O

● Partnered with Last Stand Brewing

● 4 games, 1 winner per game

● Winners will receive an Austin-themed 
backpack filled with local goods

● Streamed on Visit Austin Facebook 
Page: 2,615 total video views



S A T U R D A Y :    
L I V E S T R E A M   C O N C E R T

● Livestream concert featuring Austin artists  
paying tribute to Willie Nelson

● Donations benefited Health Alliance for Austin 
Musicians (HAAM)

● Streamed on Facebook via Visit Austin, with 
co-hosts Austin Texas Musicians, HAAM, The 
Long Center and ACL Live

● 19.8K Reach  /  10.5K Views  /  6.7K Engagement  

https://myhaam.org/donate/
https://myhaam.org/donate/


5 / 1  -  5 / 9 :    
C A M P A I G N   O V E R V I E W

Visit Austin’s National Travel & Tourism Week Campaign resulted in

642,634 Impressions

organic impressions across web & social 
from 5/1 - 5/9


