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Arizona shares some
sunshine with New
York, Chicago in (11

social campaign
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https://www.prweek.com/article/1578168/arizona-shares-sunshine-new-york-chicago-social-campaign

AOT SUNSHINE TO SHARE — ESTO 2019 SUBMISSION
Press Coverage

Fox 10 News

Ran on March 8, 2019
Potential reach: 1.8M average monthly visitors to site

Read More

CONFIDENTIAL

Not Secure — fox10phoenix.com

Winter campaign to lure
visitors from cold states
to sunny Arizona
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Winter campaign to lure visitors
from cold states to warm and sunny

Arizona

By Stephanie Olmo

Posted Mar 08 2019 02:51PM MST
Video Posted Mar 08 2019 05:30PM MST
Updated Mar 08 2019 06:00PM MST

PHOENIX (FOX 10) -- As New York and
other states deal with snow and freezing
temperatures, the weather is warming up
in Arizona, and state tourism officials are

making a push to get people out of the

cold, and into the sunshine.

[Arizona Tourism] decided to

AD SOME LOVE

to those who are just simply
tired of Old Man Winter.



http://www.fox10phoenix.com/news/arizona-news/winter-campaign-to-lure-visitors-from-cold-states-to-sunny-arizona
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Baby It's Cold Outside,
Arizona Tells New York,
Chicago In Tourism Bid ‘ ‘
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M ed I a Post by Larissa Faw , March 14, 2019

Posted on March 6, 2019

Potential reach: 579K average monthly readers
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The State of Arizona Office of Tourism (AOT)'s
one week social media campaign exceeded
expectations largely because winter-weary-
targeted Northerners were eager to express their
weather frustrations.

The campaign launched in early March and
urged Northerners to share their miserable
winter experiences on social media.

The campaign was developed with Nomadic
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https://www.mediapost.com/publications/article/333189/baby-its-cold-outside-arizona-tells-new-york-ch.html
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AZ Office
of Tourism
Spreading “Sun”

...state tourism officials are
making a push to

GET PEODLE OUT OF
THE COLD, AND INTO THE
SUNSHINE.



https://monitor.newsexposure.com/NDSPortal/TempFiles/RptLnk_20190320_130202775_G3_e8776b8d-c0a6-4923-a69f-77dda971cdfd_1.html

