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Section 1 – Creates an advisory board appointed by the Governor in  2020, 
serving concurrently with the Governor, to work with MDA’s Tourism 
Division on advertising planning.  

• 3 Convention & Visitors Bureau appointees

• 2  appointees from Restaurant and Hotels

Section 2 – Diverts a small percentage of the state restaurant & hotel sales 
tax collections to a tourism advertising fund for MDA’s Tourism Division.

• Year 1 – 1% of gross state sales tax on restaurants and hotels

• Year 2 – 2% of same

• Year 3 and future years – 3% of same



State sales tax on restaurants and hotels has a 12-month 
gross at approximately $380,000,000

Source: Mississippi Department of Revenue

12 Months
Sales Taxes Collected on Restaurants & Hotels

(No Special Taxes Included)

September 17 31,010,753

October 17 31,321,388

November 17 29,349,351

December 17 30,506,725

January 18 27,603,676

February 18 29,670,624

March 18 36,027,921

April 18 32,970,744

May 18 33,870,041

June 18 34,255,718

July 18 33,926,818

August 18 31,885,293

12 month TOTAL $382,399,052



So, if SB 2193/HB 1102 passed as currently written:

Dedicated to advertising and marketing
Mississippi’s tourism assets

FY2021 2% of $382,000,000 = $7,600,000

FY2020 1% of $382,000,000 = $3,800,000

FY2022 3% of $382,000,000 = $11,400,000



Other important facts about the bills:

• There is NO TAX INCREASE associated with this bill

• This bill’s diversion of a small portion of the 
restaurant and hotel sales taxes, HAS NO EFFECT 
ON LOCAL CONVENTION AND TOURISM FUNDS, 
OR ANY OTHER LOCAL SPECIAL TAXES
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PUBLICATION AUDIENCE

Huffington Post 27 million

The Travel Magazine 2.1 million*

Sunday Mirror 505,000*

Silver Travel Advisor 145,000

That’s Life 205,000

National German Radio 260,000*

Freelance/10 newspapers 1.5 million*

This Battered Suitcase 75,000

The I Newspaper 265,000

*Numbers do not include online reach







*Numbers do not include online reach





• Tunica Trip Giveaway

• Mississippi Juke Joint

• Selfie Shack

• Giveaways / Promotional Materials

• Outdoor, Magazine and Posters

• Geofenced Digital Advertising













Digital results confirmed when viewers booked hotel rooms after seeing ads.
190,000 million TV & other impressions not trackable, but likely doubled digital results.



Hotel rooms and rates were confirmed through software tracking.
Visitor spending calculated by State Tourism Economist based on hotel spending.



21:1 ratio means for each dollar in marketing, visitors spent $21 inside the state. 
For every tax dollar spent, $1.73 went back to the state treasury in tax income.






