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• Integrated marketing with digital, TV, radio, 
outdoor, print, & social media from Godwin

• All marketing outside Mississippi or in Welcome 
Centers

• Tracking research in cooperation with Tom Van 
Hyning, Tourism Economist/Data Analyst, MDA

• Digital marketing could be tracked through hotel 
bookings and confirmed travelers

• TV and other media not tracked, but results 
estimated at more than double reported numbers

• Received Research-in-Action Award from MTA



Digital results confirmed when viewers booked hotel rooms after seeing ads.
190,000 million TV & other impressions not trackable, but likely doubled digital results.



Hotel rooms and rates were confirmed through software tracking.
Visitor spending calculated by State Tourism Economist based on hotel spending.



21:1 ratio means for each dollar in marketing, visitors spent $21 inside the state.
For every tax dollar spent, $1.73 went back to the state treasury in tax income.
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