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Estimated Impressions Estimated Impressions

Digital results confirmed when viewers booked hotel rooms after seeing ads.

190,000 million TV & other impressi t likely doubled digital results.
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pénding on hotels, restaurants, transportation, entertainment and shopping

100

Jobs Sustained

3544 286

Local Tax Revenue

33,769

Rooms Booked

Hotel rooms and rates were confirmed through software tracking.
Visitor spending calculated by State Tourism Economist based on hotel spending.
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21:1 ratio means for each dollar in marketing, visitors spent $21 inside the state.
For every tax dollar spent, S1 ent k easury in tax income.
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